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When members read my  
quarterly magazine message, 
they may think I work for CAA, 
but I do not. Rather, my role as 
chair of the CAA Saskatchewan 
board of directors is to act on 
your behalf, alongside our 11 
board members, to provide 
direction to the company.

Board membership is 
divided evenly between Regina, Saskatoon 
and the rest of the province, with no area 
having less than three members. Directors 
typically have strong skills and extensive 
experience in areas such as accounting, 
auditing, law, highway engineering, trans-
portation economics, business ownership, 
executive management and other profes-
sional disciplines. Directors are appointed 
for a two-year term and cannot serve more 
than four terms or beyond age 70 unless 
within the executive rotation of vice-chair, 
chair and past chair.

CAA Saskatchewan is among the 100 
largest companies in Saskatchewan, with 
gross revenues of $57 million and total sales 
of more than $100 million. The Saskatchewan 
Motor Club (SMC), incorporated under pro-
vincial legislation, is a non-profit company 
that deals with: membership; automotive 
and roadside service; travel information and 
advocacy related to highway safety; trans-
portation investments; and vehicle technol-
ogy – all on behalf of members and 
motorists. SMC is also the holding company 
for several for-profit companies, including 
an insurance company and insurance 
agency; a travel agency; a travel tour com-
pany; a car sales and repair company; and a 
battery store. Profits from these companies 
are used to reduce overhead costs, provide 
more services to members and help mini-
mize cost increases for membership fees.

Overall operation of all  
companies is the responsibility 
of our president and CEO, Fred 
Titanich. The CEO reports to 
the board of directors. The 
board reviews and approves the 
long-term strategic plan, busi-
ness plans, budgets and finan-
cial statements for SMC and its 
subsidiaries. The board also 

must approve the acquisition or divesture  
of any subsidiary companies.

The board has three committees that 
assist in its operation. All directors sit on  
at least one of these committees. The Nomi-
nating/Governance Committee, chaired by 
the past chair, develops policies governing 
the operation of the board itself and the 
CEO to ensure good corporate management 
that is consistent with national standards. 
The Audit Committee, chaired by the first 
vice-chair, assesses and recommends an 
external auditing company that reviews all 
financial statements and provides an audit 
report verifying that all financial transac-
tions were completed in accordance with 
general accepted audit practices. The  
Pension Committee, chaired by the CEO, 
includes board directors and CAA staff.  
They are responsible for management of the 
two pension plans within the company and 
ensure that any investments, employer  
contributions or other actions adhere to  
the strict requirements under federal and  
provincial regulations.

For more information about your board 
members, visit caask.ca/about-caa/welcome-
caa-saskatchewan/board-directors.

–Barry D. Martin, Regina
Chair of the Board

Pool on High
Enjoy your magazine – read it from cover  
to cover. Noticed a little booboo in the 
“Moose Jaw Medley” sidebar (Getaways, 
Winter 2014). The pool is not on the main 
floor at Temple Gardens Mineral Spa, so 
consequently you must head upstairs to the 

fourth floor to enjoy the waters. W
–I. Minifie, Holbein

Write us: Speaker’s Corner, Westworld  
Saskatchewan, 200 Albert Street N., Regina, 
SK S4R 5E2; email: caa.admin@caask.ca.  
Letters may be edited for clarity and brevity.

Smooth Operators
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Cruise the  
Canadian Rockies
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B ack before Web 2.0 made us virtual 
masters of our own online destinies, 
few apart from roadtrippers ever left 

home without connecting person-to-person 
with at least one travel representative. Now 
dexterous fingers routinely dance across the 
face of mobile or laptop screens as individuals 
book their own flights, hotels and tour pack-
ages. Speed and convenience are what we 
moderns demand, and the Internet delivers 
exactly that. Yet can the online experience 
really beat the human touch?

“There will always be a vital role for pros 
who know the business inside out and can 
ensure all the dots are connected for a hassle-
free holiday,” says Marco Pozzobon, communi-
cations director for the Association of 
Canadian Travel Agencies (ACTA). “Without a 
consultant you’re on your own and operating 
on faith and trust minus the safety net.”

A CAA travel consultant has the experience 
and expertise to help with any travel planning, 
including booking flights and accommoda-
tions, plus offering advice on insurance, bag-
gage concerns or passport queries. 

Doug Muskaluk, certified travel consul-
tant (CTC) and CAA Regina South location 

manager, often refers to CAA travel consul-
tants as “the concierges of travel.”

““We welcome our customers and mem-
bers with a smile,” says Muskaluk. “During our 
meetings, everyone is treated with respect and 
hospitality that makes them feel almost like 
family. We have many loyal customers because 
they know in our world, their needs come first.”

Following are the many ways consultants 
such as Muskaluk can trump the online 
experience:
Research assistance: CAA travel consul-
tants are certified travel counsellors through 
ACTA – a designation achieved through expe-
rience and continued education in travel 
products and destinations. Also, thanks to 
familiarization trips and their own frequent 
holiday outings, most consultants have 
extensively travelled the world. Eager to share 
this “been-there” expertise, consultants are 
adept at helping clients hone in on experi-
ences, hotels and destinations that will match 
expectations.
Itinerary building: Ask and you shall 
receive. Watch consultants shine as they 
assemble day-by-day holiday agendas com-
plete with multiple reservation confirmations. 

That’s days of research and poring over tour-
ism websites – which are often packed with 
wildly conflicting views, opinions and some-
times misleading photos – off your plate.
Insider advantages: When it comes to bot-
tom-line pricing, consultants call on their 
industry clout, connections and understand-
ing of seasonal policies to deliver affordability. 
They have the tools and technologies needed 
to compare and find the best deals and offers. 
So while travel consultants may charge a fee 
for their service, consumers end up saving in 
the long run.
Information central: Paperwork is a make-
or-break factor for stress-free holidays. It’s a 
surprise to some travellers, for instance, that 
European and Asian countries require that 
Canadian passports be valid for three to six 
months following a trip’s conclusion. Consul-
tants take the guesswork out of visas, medi-
cal/cancellation insurance and international 
driving permits. They’re also go-to authorities 
on currency, local customs, safety issues and 
airline schedule changes.
Emergency assistance: If things go hay-
wire, consultants will ensure their clients are 
equipped with the right insurance and call-
centre backup to navigate cancelled reserva-
tions and lost baggage. During large-scale 
disasters, such as earthquakes and floods, con-
sultants immediately get busy tracking down 
their clients and making sure they’re safe, to 
the relief of friends and family back home.

At CAA Saskatchewan, the travel consul-
tants’ optimum goal is to make sure clients 
have the best vacation because they deserve it. 
“Our clients’ and members’ peace of mind is 
our top priority,” says Muskaluk. “We’re here 
at every step of the travel planning process, 
even when our clients are on their vacation 
and may need us to help with any problems 
such as missed flights. We don’t want our cli-
ents to waste their precious vacation time 
when things go wrong. That’s our personal ser-
vice; something you can’t get from an Internet 
travel booking site.” caask.ca/travel  W

SAVVY TRAVELLER

Consultant Versus Internet
Why travel consultants still matter in the age of online booking

by Jeff Bateman

CAA Saskatchewan 
Travel has more than 45  

dedicated travel consultants. 
From Disney diehards to Europe 

experts, come find the right 
consultant for your 

next trip.
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Whenever I’m at home, I see a hid-
eous witch with wings and talons 
attacking a sword-wielding wizard 

in a boat.
No, I don’t suffer from Dungeons & Drag-

ons-related hallucinations. But I do have a 
reproduction of Finnish artist Akseli Gallen-
Kallela’s 1896 painting The Defense of the 
Sampo on my wall. It depicts an episode from 
the Kalevala, Finland’s national myth. I’m half-
Finnish, and growing up, I used to visit my 
grandmother every summer in this Nordic 
nation of 5.4 million.

Returning to Helsinki recently as a tourist, 
I decided to visit Gallen-Kallela’s custom-built 
house, Tarvaspää, which celebrated its 100th 
anniversary in 2013. This would kick off a tour 
of the Finnish capital where I’d live like an epic 
hero (kinda) by exploring Kalevala-themed 
culture and cuisine. 

I take a tram from downtown Helsinki to 
the nearby city of Espoo and walk north along 
the lapping waters of Laajalahti Bay, ponder-
ing the Kalevala’s enduring appeal. It’s a mas-
sive compilation of traditional Finnish poems 
and songs that Elias Lönnrot, a physician and 
linguist, published in 1835. Although it’s 

sometimes bloody or bawdy, what stands out 
is the uncompromising passion and creativity 
of its characters, whose well-crafted songs can 
literally build a boat or drown an enemy. At 
last, my path winds upwards through birch 
trees and Tarvaspää looms into view. 

The architecture hints at Gallen-Kallela’s 
role in Finland’s National Romantic move-
ment, which highlighted the country’s unique 
identity and spurred it toward independence 
from Russia in 1917. The towered house – a 
museum since 1961 – resembles both a Finn-
ish church and Central European castle. I tour 
the spacious rooms, admiring an early wood-
cut version of The Defense of the Sampo, and 
climb the tower’s 56 stone steps.

Finland’s other National Romantic cultural 
icon, composer Jean Sibelius, invoked the Kal-
evala as well in his classical music. Later in my 
trip, I make a pilgrimage to his home, Ainola, 
outside Helsinki. At Ainola, surrounded by 
pastoral gardens and furnished with a fire-
place of painted green brick and rag carpets, I 
see a birch kantele, a Finnish stringed instru-
ment reputedly invented by Väinämöinen – 
the sword-wielding wizard. Sibelius died here 
in 1957 and is buried outside.

Back in Helsinki, strolling along the tree-
lined Esplanadi toward the harbour’s open-air 
market, I am surprised to recognize Finnish 
rocker Michael Monroe on a poster outside a 
jewellery store called Kalevala Koru. Inside, a 
salesman tells me the Hanoi Rocks frontman 
bought his wedding ring here, which led to the 
endorsement. “Kalevala poetry goes back to 
the Iron Age, as do many of our motifs,” he 
says. A silver moon goddess necklace and a 
bronze water monster bracelet are typical 
offerings from the store, founded in 1935.

My cultural appetites satisfied, it’s time to 
feed my body. I sign up for an individual tour 
with Food Sightseeing Helsinki, requesting a 
Kalevala focus. Guide Tanja Karonen meets 
me at the boutique Klaus K Hotel. Its rooms 
offer a discreet reimagining of Kalevala themes 
like passion and envy, while the reception desk 
evokes the bird’s nest where the creation of 
the Nordic world reputedly began.

Karonen takes me to the Hietalahti indoor 
market, first opened in 1904. Enveloped in 
delicious scents of coffee, meat and cheese, I 
sample pike at the Marja Nätti fish stall as a 
Väinämöinen tribute. (In one legend, the wiz-
ard slaughters a monstrous pike.) My fish dish 
is more civilized, incorporating cucumber, rad-
ish and truffle oil. Rye grain is big in the old 
tales, and my grain-centric highlight is quaffing 
Sahti, a dark, ancient Finnish beer with rye and 
juniper leaves, at the new Bryggeri Helsinki 
brewpub near the city’s Lutheran cathedral.

Finally, I book an appointment at Kotihar-
jun Sauna. It’s Helsinki’s last remaining public 
wood-burning sauna and was founded in 
1928. Kalevala heroes regularly engage in this 
sweaty ritual. The creator-blacksmith Ilmarinen 
takes a sauna before wooing his bride.

No brides here, though. Elderly, hairy, 
naked men complain it is too cold at 100 C and 
crank up the steam. Dripping in the heat, I 
resolutely hit myself with traditional birch 
branches to increase my circulation. As the 
temperature soars to 120 C, I decide: “OK, I’m 
now officially an epic hero.” W

Epic Times in Helsinki
Returning to his Finnish roots, our hero discovers how ancient myth infuses modern life

by Lucas Aykroyd

POSTCARDS
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12  W E S T W O R L D  |  S P R I N G 2 015 (DANCELAND) GARY BERGEN/TOURISM SASKATCHEWAN, (CODIE PREVOST) BRYAN LARSON/SCMA 

Saskatchewan-raised 
Tatiana Maslany on the set 
of the critically acclaimed 

Orphan Black TV series,  
for which she received a  
Canadian Screen Award  

in 2014 (inset).

W ith its characteristic tilt-a-whirl pace and half-jump step, the 
polka couldn’t land a better venue than Danceland in Manitou 
Beach. Known as the “home of the world-famous dance floor 

built on horsehair,” the 1928 hall can put a spring into the step of anyone 
who takes a turn around its 465-square-metre polished wood surface. Good 
thing, then, that the Manitou Beach Spring Polkafest is being held here (Sat-
urday, April 18, 2015). After an evening of frolicking and feasting (dance 
runs 2-11 p.m., with a buffet on the side), one can round out the weekend 
with a soak at Canada’s largest indoor mineral spa next door or a round of 
golf at the nearby Manitoba Beach Golf Club. And birdwatching at the Last 
Mountain Lake National Wildlife Area – home to North America’s oldest 
bird sanctuary – is just a 30-minute drive from town. danceland.ca, ec.gc.ca/
ap-pa/default.asp?lang=En&n=0EEA040C-1

POLKA PARTY

Cream of the
Country Crop
YORKTON WILL BE TOE-TAPPING, finger-strumming central when it 
hosts the 26th Annual Saskatchewan Country Music Association (SCMA) 
Awards this spring (April 24-26, 2015). Events include Friday’s New Artist 
Showcase and Kick-off Party; Saturday’s Youth Showcase, music seminars 
and President’s Banquet and Industry Awards; Sunday’s Country Gospel 
Showcase and Brunch, Roots Café, Songwriter’s Circle and SCMA Awards 
Gala. Honouring Saskatchewan’s best in country music, production and 
media, the awards range from Fan’s Choice Entertainer of the Year and Ris-
ing Star Award to Recording Studio of the Year. Past winners include Codie 
Prevost, Jess Moskaluke, Wyatt, Yvonne St. Germaine, The Trudel Family 
and Eli Barsi (featured in the spring 2014 issue of Westworld, page 14).  
Stay tuned for the 2015 nominees, to be announced in March. scma.sk.ca

(above) Lieutenant-Governor Vaughn Solomon Schofield (left) and Dr. Lynda 
Haverstock; (below) a dress from the Jewels of the Crown exhibit.

upfront

Past SCMA award-winner Codie Prevost.
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O nce an avid performer on the improv 
team at Regina’s Dr. Martin LeBol-
dus High School, Tatiana Maslany 

will make her off-Broadway debut this May in 
the world premiere of The Way We Get By.

The 28-year-old has come a long way since 
her passion for the performing arts was first 
ignited. After graduating from high school, the 
Canadian Improv Games alumna moved to 
Toronto and soon captured the attention of 
television and film producers not only in Can-
ada but also in Britain and the United States. 
Now with numerous nominations and awards 
under her acting belt, Maslany has worked 
alongside such stars as Victor Garber, Ray 
Liotta, Channing Tatum, Rachel McAdams and 
Cuba Gooding Jr. Her lead role in the 2014 
independent movie Cas & Dylan, featuring 
renowned actor Richard Dreyfuss, earned her a 
Phillip Borsos Award for Best Performance at 

the 2013 Whistler Film Festival. And her best-
known role, a young woman named Sarah 
Manning who realizes she is one of many 
clones (all played by Maslany) in the BBC Amer-
ica and Space original series Orphan Black, 
fetched two Critics’ Choice Television Awards, a 
2014 Golden Globe Award nomination, a 2014 
Canadian Screen Award and a 2015 Screen 
Actors Guild Award nomination (winner 
announced after press time).

What’s next for the Saskatchewan-raised 
celeb? Catch her in the 2015 movie Woman in 
Gold, where she plays a young Maria Altmann, 
a Jewish refugee (Helen Mirren plays Altmann 
in her later years). Or head to New York to see 
her live in Neil LaBute’s The Way We Get By.
CAA members: Pre-purchase your Cineplex movie 
tickets at any CAA Saskatchewan location and 
save up to 20%. caarewards.ca/caask/offer/
aaa/21186

Learning From 
the Ground Up
WHO KNEW PIZZA would someday 
wind up on school curricula around 
the province? Thanks to the Sas-
katchewan chapter of Agriculture 
in the Classroom (AITC), an infor-
mal network of provincial organiza-
tions, students are now happily 
learning about one of their favou-
rite snacks. The charity, supported 
by the Ministry of Agriculture, pro-
motes agriculture education and 
awareness through innovative, 
curriculum-based, hands-on activi-
ties and outreach programs offered 
in a fun learning environment for 
students of all ages.

A big hit with the younger stu-
dents, AITC’s Pizza Plots program in 
Saskatoon, Yorkton and Moose Jaw 
sees Grade 3 students managing 
their own pizza farm. Hand-plant-
ing seeds in the spring, they return 
to the plots in the fall to harvest 
their pizza-topping crops of onions, 
garlic, tomatoes, basil and oregano. 
The children then learn about other 
ingredients such as cheese, flour 
and pepperoni while they make, 
bake – and eat – their own pizzas.

AITC Saskatchewan also offers 
programs for high school educators 
and students, including a drop-in 
summer garden program in Saska-
toon; a Salute to Saskatchewan 
Farmers lesson plan that encour-
ages students to appreciate and rec-
ognize the food produced by 
Saskatchewan farmers; and several 
field trips and tours of livestock 
operations, grasslands, museums 
and a shelterbelt centre. aitc.sk.ca  W

THE WAY SHE GETS BY

upfront
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dictines were instrumental in encouraging 
immigration to the area. The village of Muen-
ster grew up around the monastery, which still 
supports an almost self-sufficient community 
with an abbot and around 20 monks (down 
from a high of 60).

The knitters, ranging from great grand-
mothers to a little girl of seven, are enjoying 
the current knitting mania – some as rank 
beginners. Among them are Peggy, a nurse 
practitioner who says she goes into with-
drawal if she doesn’t have time to knit; Kevin, 
a computer tech who took up knitting to help 
quit smoking and then taught his wife, 
Brenda, to knit; Lianne, from Marysburg, 
stealing time away from her three young boys 
to spin and knit; Joanne, knitting a gossamer 

S pring has come later than usual to the 
country east of Saskatoon. Fields are in 
flood, scoured by icy winds from the 

north, and dirty snow is draped like fleece on 
northern slopes and hollows. Even the huge 
flocks of snow geese aren’t going anywhere. 
They’ve settled in huge drifts, enjoying the 
frigid weather. Perhaps they think they’ve 
already arrived in their Arctic nesting grounds.

This is the perfect weekend for a monastic 
retreat. It’s going to be a weekend to remem-
ber – and one for remembering.

Upstairs in the guest quarters of St. Peter’s 
Abbey in Muenster, it’s snug and warm, the cud-
dly sofas and chairs happily occupied by some 
16 knitters from Saskatchewan and Alberta. 
Small tables are heaped with bags of yarn and 

pattern books, and the room is filled with chat-
ter as fingers fly and needles click. St. Peter’s is 
an energetically creative retreat, where precious 
time has been set aside just to knit – away from 
household interruptions and responsibilities. 
It’s a time to relish the revival of old techniques, 
swap ideas and patterns and make new friends. 
It’s also a time for contemplation.

Outside in the bitter weather, the abbey 
bells ring the hours. Occasionally, when the 
noise level is low, you can hear the distant 
sound of the monks chanting in the church. 
Somehow the ancient art of knitting seems a 
perfect fit here in the oldest monastery in 
Canada, founded by Benedictines from Cluny, 
Illinois, in 1903. Accompanying the first 
homesteaders of St. Peter’s Colony, the Bene-

Joy of Knitting
Days of monastic calm – and the heavenly chant of “knit one, purl one . . . ”

story and photography by Liz Bryan
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fine baby shawl, just because she had the wool; 
and Pat, who has been coming to the knitting 
retreats since 2002.

There’s an incredible variety of work in 
progress – coats and lacy shawls, booties, 
patchwork, socks and sweaters. Retreat orga-
nizer Wendy Toye, wearing one of her wonder-
ful hand-knit tunics, is here to help when 
needed and to demonstrate new techniques. 
She hovers over Jill and her daughter Quinn, 
aged 7, both first-time knitters. The sight of 
those little-girl fingers struggling with thick 
wool and fat needles takes me back to the 
kitchen of my childhood when my mother 
leaned over to help as I poked at the yarn, try-
ing to get the stitches right. She taught me the 
beginning stitch . . . “in, over, through and off.” 

Now knitting is part of my life. I always have 
two or three projects on the go and if the pat-
tern is simple, I prop up a book to read while 
my fingers do the work. Knit one, purl one, cast 
on, cast off, knit two together – simple man-
tras, rhythmic and repetitive like the beating of 
a happy heart. (Thanks, mum, for all the help.)

Knitting by hand, once thought in danger 
of extinction as the machinery of industry 
took over, is back in fashion. No longer “old 
granny” work, it is being seen as the perfect 
antidote to the technological frenzy. Next to 
yoga, it is the up-and-coming activity. (Celeb-
rity knitters include Kate Middleton, Meryl 
Streep, Margaret Atwood, Ryan Gosling and 
former Australian prime minister Julia Gil-
lard.) Knitting can be done alone or with 

friends, on a bus or in front of the TV. On Lake 
Titicaca, Peru, the men on the tiny island of 
Taquile exercise their bodies as well as their 
minds: they knit their caps and ponchos while 
walking around the village, multicoloured 
yarns tucked into a pocketed apron.

Knitting has been proved a calming activ-
ity, decreasing stress, lowering blood pressure 
and helping to manage pain and anxiety. It 
alters brain chemistry, stimulating the produc-
tion of “good hormones” – the same soothing 
effects, perhaps, as sitting in the abbey church 
as the monks chant the ancient liturgies. The 
Benedictines have been around for a very long 
time – some 1,500 years. Their Gregorian 
chants were the first music to be written 
down, and, through their work in copying 

(clockwise from left) Doris Hill, Joanne Felstrom  
and Peggy Gwillim, just knitting; a warm splash of 
colour from the abbey’s stained glass; knitting retreat 
group; retreat organizer Wendy Toye shows Doris 
Sabean a new stitch; seven-year-old Quinn Volk 
masters the big needles; Father Demetrius meditates 
while the group knits in the abbey church.
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manuscripts, they became custodians of 
knowledge during the Dark Ages.

The knitting retreat (still referred to as 
Knitting Camp by the regulars) has been taking 
place for 15 years, first in a rambling B&B in 
the resort village of Lake Manitou. When the 
establishment closed, the group searched for 
another venue just at the time when St. Peter’s 
Abbey had finished renovating their guest 
quarters in Severin Hall. It was a perfect fit. 
“Actually, it is better,” says Toye, also owner of 
Haus of Stitches in nearby Humboldt. “There 
we had to do our own cooking and clearing 
away, or bring potluck suppers, which took 
time away from knitting. St. Peter’s provides 
three meals a day. And there is lots of space.”

I came to this retreat not only to knit and to 
meet other knitters but to find out more 
about St. Peter’s Abbey. When nine monks 

struggled overland by horse and wagon from 
Illinois, transporting a plow and a harrow, this 
part of Saskatchewan was remote and settle-
ment had hardly begun. The abbey had to be 
self-sufficient so the monks started a farm with 
grain crops, gardens and orchards. And they 
had horses, chickens and cows. It is still a farm, 

complete now with barns, machinery sheds, a 
greenhouse and huge root cellar (known as the 
dungeons). On the outskirts of the small com-
munity of Muenster, the abbey’s dramatic and 
rather stern red brick buildings dating from 
1909 are spread out like a village around the 
dominant three-storey structure where, until 
1972, the monks operated a boarding high 
school. When the school closed, its Arts and 
Sciences program (begun in 1926), continued 
as St. Peter’s College, now affiliated with the 
University of Saskatchewan. Nearby, a long low 
building accommodates St. Peter’s Press, which 
handles commercial jobs and also prints the 
Catholic newspaper The Prairie Messenger.

The monks keep separate quarters in the 
abbey building beside the church, a surpris-
ingly modern structure designed by Etienne 
Gaboury in neo-Gothic style. It is simple and 
vertical with a freestanding bell tower, 
exposed metal structure and high clerestory 
windows of stained glass. The oak choir stalls 
are arranged in monastic tradition, facing 
across the central aisle. Here, the monks 
gather for prayers and chanting four times a 
day, with accompaniment on a fine pipe organ. 
(It’s nice that I can leave the afternoon group 

chatter and sit there knitting in the quiet, lis-
tening to the organ, then later join the monks 
at Vespers, just before dinner.) On the other 
side of the church is Severin Hall, where previ-
ous student dorms have been converted into 
private guest rooms on the top floor, with a 
large communal living room (perfect for knit-
ters) and kitchen at one end.

A devotee of the Brother Cadfael historical 
whodunits, which take place in 15th-century 
England, I am well attuned to the ringing of 
bells, the dark robes of the monks, the chant-
ing of Matins, Vigils, Lauds and Vespers. I’m 
delighted to discover that Father Demetrius, 
the abbey guestmaster, is also a Cadfael fan. I 
first met him in the hallway trundling a trolley 
to help some college students move their stuff 
at the end of term. Wearing a work shirt and 
pants, he did not look at all like Brother Cad-
fael, but later in his black robes, his hands 
tucked into his sleeves, the resemblance was 
uncanny, even to the cherubic smile. He has 
read all 20 of the Cadfael books, written by 
Edith Pargeter between 1977 and 1994 under 
the name Ellis Peters.

The abbey hosts several conferences and 
retreats, both individual and group, through-
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out the year, including Saskatchewan Writers 
and Saskatchewan Stitches conferences. The 
knitting retreat takes place twice a year, spring 
and fall. As I gaze out over the wintry land-
scape, I’m already looking forward to coming 
back later in the year when the apples have 
been harvested, the honey collected and the 
maple leaves turned glorious gold. W

For more information on the knitting retreats or to 
request a brochure, contact Wendy Toye in Hum-
boldt at 1-800-344-6024; contact@hausof
stitches.ca. Reach the abbey at 306-682-1775; 
guestmaster@stpeters.sk.ca.

Frescoes on High
THE GERMAN CATHOLICS who came to  
St. Peter’s Colony in 1903 first built a small log 
church to the north of the monastery site. Five 
years later, local immigrant carpenters and 
volunteers rebuilt the church on a far grander 
scale. At 36 metres long and with two 
18-metre-tall towers, the structure stands as a 
solid testament to faith. But what makes this 
church astonishing is the interior. Its sanctu-
ary is emblazoned with frescoes depicting 80 
life-sized figures of saints, each with a gilded 
halo. This work, a gift to the first abbot of St. 
Peter’s Abbey, was painted by Count Berthold 
von Imhoff, a famous pioneer artist from St. 
Wahlberg whose religious paintings enrich 
many pioneer churches throughout  
Saskatchewan.

The church became St. Peter’s Cathedral in 
1921, has been renovated several times and was 
declared a Municipal Heritage Property in 1984.  
It lies just across Hwy. 5 from St. Peter’s Abbey 
and is open for visitors every day until 9 p.m. 
(except for January and February). –L.B.

(l-r) Kevin Grieman, long-time knitter; Imhoff paintings 
inside St. Peter’s Cathedral – the artist gave some of 
the saints the faces of abbey monks.
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IN SASKATCHEWAN

Events courtesy Tourism Saskatchewan. 
Events and dates subject to change. 
1-877-2Escape; TourismSaskatchewan.com
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February 28-March 14: Sheldon 
Casavant’s Magic Show Edmontonian 
Sheldon Casavant’s unique style has 
delighted magic lovers around the world, 
including at more than 600 shows in 
Japan. Catch him this spring as he tours 
11 Saskatchewan towns, from Melfort and 
Kindersley to Watrous and Rosthern. 
Interactive, high energy and fun for all 
ages, his slick magical tricks cast a 
contemporary twist on a traditional craft. 
sheldoncasavant.com

March 6-7: Don Allen Saskaloppet Start/
finish in the town of La Ronge. 306-425-2807; 
larongeskiclub.ca
March 21: Big River Annual Ice Fishing Derby 
On Cowan Lake at the end of Main St., Big 
River (on Hwy. 55). 306-469-2354; bigriver.ca
March 21-22: Thunder Creek Annual Model 
Train Show Western Development Museum,  
Moose Jaw. 1-800-363-6345; wdm.ca
March 28: SaskTel Jibfest Mission Ridge 
Winter Park, Fort Qu’Appelle. 306-522-7433, 
306-352-4636; jibfest.ca
April 4-5: Tattoo Arts Film Festival  
The Roxy Theatre, Saskatoon. 780-219-8602; 
filmfreeway.com/festival/TattooArtsFilm 
Festival
April 10-11: Rambler Rodeo & Trade Fair 
RECplex, Tisdale. 306-873-8893, 306-873-
1656; tisdaleramblers.com
April 11-12: First Nations University of 
Canada 37th Annual Spring Celebration 
Powwow Brandt Centre, Evraz Place, 
Regina. 1-800-267-6303; fnuniv.ca
April 25-29: TheatreFest 2015 Melfort. 306-
352-0797; theatresaskatchewan.com W
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Discovering the next happiest place on earth

by SHEILA HANSEN  |  photos by DAN TOULGOET

DISNEY
DOES THE
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The Waikolohe Pool delivers  
740 square metres of water fun;  
(inset) a one-flipper sea turtle  
at nearby Paradise Cove; Aulani  
villa garden view.
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STROLLING THE AIRY, art-lined lobby of 
Aulani, you’d hardly know you were at a Disney 
resort. Sure, there’s a character breakfast 
unfolding on the patio of the buffet-style Maka-
hiki restaurant, where Minnie is mixing it up 
with guests young and young at heart. And 
character photo ops and pool parties pop up at 
various times around the grounds. But Hawai-
ian culture rules here, from the lobby hall’s high 
arched ceiling, which resembles a traditional 
canoe house, to the entranceway’s 60-metre-
long island-life mural by Hawaii-raised artist 
Martin Charlot. Though we spot a couple of 
Disney-esque details in our room – a subtle 
mouse-ear pattern in the bedspread, a Mickey 
lamp – South Pacific touches prevail there, too, 
in the carpet’s taro plant print, the canoe-
paddle ceiling fans and headboard’s butterfly 
joints (once used to repair calabash bowls).

Leaving the air-conditioned lobby behind, 
we step into a sprawling, sun-drenched court-
yard known as Waikolohe Valley, or “mischie-
vous water” – with three pools, two waterslides, 
one lazy river, four whirlpools and a snorkel 
lagoon. Framed by the lobby and two towers, 
and fanning out to a beachfront cove, this is 

the heart of Aulani. We ease into the splash 
action with a gentle tube float along the 
Waikolohe Stream, past lava rocks bubbling 
with water, steaming hot springs and dark, 
misty caverns. Hundreds of thousands of years 
ago, lava flowing from Oahu’s now-extinct vol-
canoes cooled when it hit the ocean, forming 
the gnarly rock formations that line the island’s 
coast today. Always a master with rockwork 
(think Cars Land in California), Disney 
designed this valley to emulate that natural 
landscape. We clamber up a five-storey lava 
outcropping, hop into tubes and shoot down 
the twisting Tubestone Curl slide before walk-
ing back up to plunge, screaming, into com-
plete darkness on the Volcanic Vertical.

Now starving, we take a seat at Off the 
Hook, one of a few quick-serves dotting the 
valley. Here, I’m introduced to locally grown 
sea asparagus, sprigs of which garnish my tur-
key wrap and green salad, imparting a salty 
flavour and crispy texture. Much of the food 
served in Aulani is unique to Hawaii and 
sourced from local farmers and fishermen. At 
lunch another day, for example, we’ll splurge 
on catch-of-the-day monchong (white, flaky, 

here’s one, perched high on a beam in the lobby. There’s another,  
resting in the shade of a hala tree. And there’s another, snoozing in 
 the rafter of a poolside café. It’s our first morning at Aulani, Disney’s Hawaii resort, 
and we’ve already spotted a few of the many Menehune (“men-neh-HOO-nay”) 
hidden around the 8.5-hectare property. As Hawaiian mythology goes, the shy-

but-mischievous elf-size creatures sleep during the day and come out at night to magically build 
bridges and boats, and stir up trouble. During our five-day stay, I, my husband Dan and our eight-
year-old son Thomas will come to blame these carved wood and rock figures for everything 
from misplaced room cards to vanishing sunglasses. Still, we aren’t going to let a bit of impish 
behaviour stand in the way of our exploring this lush retreat on the west coast of Oahu.

(l-r) Hawaiian dance and music shine at the Starlit Hui; a shy Thomas warms up to Minnie Mouse during a Disney  
character breakfast; lunch is served – catch-of-the-day monchong at fine-dining restaurant ‘AMA‘AMA. 

Let our  CAA Travel experts  help you plan that perfect  Disney adventure!   caask.ca/travel
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mild fish) and fish tacos with island slaw at the 
upscale waterfront ‘AMA‘AMA restaurant. And 
tonight at the Makahiki buffet, Thomas and I 
will make repeat trips to the seafood section, 
with its heaps of local poached shrimp and red 
snow crab legs, while Dan downs the roasted 
prime rib with garlic-herb Hawaiian salt.

This afternoon, though, we set up camp at 
the new Ka Maka Landing, home to a beach-
front infinity pool and café, and Keiki Cove, a 
water play area with spouting jets and a blue 
octopus mosaic underfoot. Peering out from 
their foliage-fringed hiding spots, a couple of 
Menehune grin at the landing’s comings and 
goings. The pool itself pays homage to the leg-
end of Māui, the demigod who brought the 
Hawaiian Islands to the surface of the ocean 
with his giant fishhook. Starfish and sand dol-
lars (man-made, of course) adorn the pool’s 
coral-like grotto, where tiny white lights twin-
kle in the form of Manaiakalani, or Māui’s fish-
hook constellation, come nightfall.

But there are real stars to ogle after sun-

down, too. Beneath a pink-grey tropical sky, 
we settle into lounge chairs around a crackling 
fire overlooking the beach, for the Fireside 
Mo‘olelo Storytelling. A bearded, straw-hat-
topped Hawaiian elder called Uncle regales us, 
gesticulating wildly and strumming a ukulele, 
with a love story about a fisherman and a 
fetching Hawaiian princess. Afterward, we 
sleepily saunter back to our room.

“IN HIGH SCHOOL, we went to a taro patch, 
we camped out in tents and actually had to 
wash our hair with this . . . it works,” says our 
guide, Uluwehipuanani, on a tour of Aulani’s 
nature and wildlife attractions the next morn-
ing. Pointing to plants along the Waikolohe 
Valley’s pathways, she explains how early 

Hawaiians would squeeze liquid from the 
torch ginger’s thick red petals for shampoo, 
and how the women would pound bark from 
the paper mulberry tree to form a fabric called 
kapa for the men’s loincloths.

We wrap up the 45-minute tour at Rainbow 
Reef. As we gaze through the large viewing win-
dows at some of the 1,300 fish and 43 varieties 
that live in this man-made lagoon, our long-
named guide aptly points out the reef’s longest-

(opposite) A Menehune slumbers in the rafters  
of the Ulu Cafe; the Ka Maka infinity pool. (this page, 
clockwise from bottom) The airy art-lined Aulani 
lobby; Hawaiian elder, Uncle, hosts the Fireside 
Mo‘olelo Storytelling; the Menehune Bridge water 
play area; a Mickey lamp, one of the few Disney 
touches in the guestrooms.
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named inhabitant – the lauwiliwilinukunuku’oi’oi, 
or longnose butterflyfish. An hour later, we’re 
snorkelling among said butterflyfish and their 
colourful buddies. At first, Thomas, a snorkel-
ling newbie, stays close to the entrance stairwell. 
But curiosity wins and he’s soon bobbing across 
the calm salt water to hang with pinktail dur-
geon and orangespine unicornfish as they chase 
bubbles floating up from the artificial reef floor.

Next, we could sign up for ukulele lessons 
or learn how to make leis, but instead we 

decide to try stand up paddleboarding in the 
sheltered cove beyond the beach. Renting a 
board (US$30 per hour) from the resort’s 
shoreside Makiki Joe’s, we receive a short les-
son before hitting the surf. Having never done 
it before, I’m a little worried. Prepped to 
scream, “The Menehune did it!” after my first 
tumble, I surprisingly remain upright, even 
with Thomas sitting near the tip. We make our 
way across the smooth turquoise waters, the 
sounds of the resort fading behind us, the 

ocean waves rolling in the distance.
That night, we head to the Hālāwai Lawn 

for the Starlit Hui, a lively performance of 
Hawaiian music and hula. After a kaleidoscope 
of leis, paddles, palm fronds, torches and flut-
tery paper birds, a young male ukulele duo 
hams it up with modern riffs and behind-the-
back playing. Clad in bright Polynesian prints, 
Mickey, Minnie and friends share the spot-
light in the grand finale. We end the evening 
with a crash course in Hawaiian language at 
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the ‘Ōlelo Room bar and lounge. Local words 
and their English counterparts are spelled out 
on the wood wall behind the bar, where serv-
ers help us with their proper pronunciation. I 
take a stab at lua pele (volcano), pōpoki (cat) 
and kalaka (truck) while sipping a Tropical Mai 
Tai with fruit-mango foam topping. Dan goes 
for a traditional Blue Hawaiian with locally dis-
tilled organic Ocean Vodka, and Thomas puts 
back a Liliko‘i Splash, a passion fruit concoc-
tion he’ll be talking about for months.

I START OUR THIRD morning the way I have 
each day since we arrived, by stepping out on 
the lānai, or balcony, of our one-bedroom villa 
on the ninth floor to watch the palm trees 
swaying in the gardens below and the Pacific 
Ocean shimmering on the horizon. It’s a brief 
moment of serenity before I scoot down to the 
bustling Waikolohe Valley to drop Thomas off 
at Aunty’s Beach House, a kids’ club (included 
with the accommodation) that keeps three- to 
12-year-olds busy with Hawaiian- and Disney-
themed activities. After sessions called Stitch’s 
Space Goo – featuring characters from Lilo & 
Stitch, Disney’s 2002 animated feature set in 
Hawaii – and Uncle’s Canoe Racing, he’ll leave 

clutching a plastic bag of, well, goo, and a 
newly handmade mini-canoe.

Me, I’m off to the Laniwai spa for its Signa-
ture Lomilomi, a traditional massage with 
sticks and warm river stones. Some 50 soothing 
minutes later, I slip into one of two blue-tiled 
aromatherapy tubs in the spa’s 465-square-
metre outdoor hydrotherapy garden, Kula Wai. 
Here, beneath a palm-tree canopy, rock-tiled 
pathways also lead the way to a cold plunge 
pool, hot tub and six different “rain” showers – 

from gentle mist to pounding waterfall – 
with neither a Mickey nor Menehune in sight.

It’s hard to leave this private oasis, but the 
afternoon beckons. On my way out, I steal a 
peek inside the Painted Sky teen spa with its 

(opposite, l-r) Cooling off on a tube float along the 
meandering Waikolohe Stream, past lava rocks and 
through dark, misty caverns; gentle morning light 
sweeps across the still-quiet beach, where guests 
can rent boards, kayaks and snorkel sets from Makiki 
Joe’s. (below) Oahu’s gnarly lava coastline.

p22-29_Aulani Hawaii.indd   27 15-01-28   2:59 PM



28  W E S T W O R L D  |  S P R I N G 2 015

Don’t miss these best bets at Aulani, a Disney Resort & Spa: 

1. BEST COOL-DOWN SNACK 
The Papalua Shave Ice hut serves up the 
popular Hawaiian dessert in 17 flavours – 
from guava and green tea to haupia (coco-
nut pudding) and li hing mui (sour plum). 

2. BEST PLACE FOR BAYWATCHING 
The two-tier, adult-only infinity whirlpool sits 
front and centre on the property at ‘Alohi Point, 

guaranteeing clear – and tranquil – viewing of 
the beach and ocean beyond. (Families need 
not fret: three other spas deliver not-too-
shabby sightlines for the whole crew.)

3. BEST KIDS’ ACTIVITY 
Using a hand-held interactive device, 
guests follow the Menehune Adventure 
Trail around the resort on a scavenger hunt. 

Next best is Menehune Bridge, a water 
play area with slides, climbing structures, 
spinning gourds and a water-spilling canoe.

4. BEST PLACE FOR BIRDWATCHING 
Aulani’s new upscale Hale Manu (“bird-
house”) boutique is worth a visit for its flock 
of brightly painted wooden birds dangling 
from the ceiling. Spot the ‘iwa or frigate 
bird, pueo or short-eared brown owl and 
‘i‘iwi or scarlet honeycreeper – all of which 
figure heavily in Hawaiian myth and legend.

5. BEST GIRLS’ GETAWAY 
Why go shopping in Waikiki when you can 
learn to surf with buff Honolulu firefighters? 
The Hawaiian Fire Surf School’s half-day 
course promises the “safest and most private 
lessons around.” Sign up for this and an 
assortment of other excursions at Aulani. –S.H.

On the Menehune 
Adventure Trail.
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Rip Swirl yogurt bar, comfy treatment chairs 
and computer stations. Though it’s quiet this 
afternoon, the attendant tells me “it’s like a 
nightclub in here sometimes.”

Back outside and determined to keep my 
post-spa bliss going, I make tracks to the new 
adult-only area. Tucked along the secluded west 
side of the valley, the curvaceous pool with 
dripping faux conch shells, rows of lounge 
chairs and Wailana Pool Bar are just the ticket. 
Dan joins me for a splash-free dip, followed by 
burgers and drinks – a Maui Big Swell IPA for 
him, a mango mojito for me. We meet a 
30-something, child-free couple who are on the 
island for a doctor’s conference, and a retired 
couple, Terry and Jerry Malloy from Philadel-
phia, who are vacationing with their adult son.

Later, Dan, Thomas and I forego the eve-
ning’s outdoor showing of A Bug’s Life and 
head for more playtime in the now-deserted 
softly lit pools, giggling, screaming and splash-
ing like so many Menehune. We feel like we 
own the place. It’s just us and the swaying 
palm trees, silhouetted against a starry blue-
grey sky. A final soak in the Waikolohe Pool’s 
hot tub, and we call it a night.

WE FEEL NO NEED to leave Aulani during our 
stay, except to pick up supplies at a nearby mar-
ket and occasionally stroll the grey-brown lava 
coastline. On one such outing, on our last day, 
we cool off at postcard-perfect Paradise Cove as 
sea turtles swim by in the shallow water. Though 
we’re easy daytrips away from Oahu’s North 
Shore surfing mecca and such attractions as 
Pearl Harbor’s USS Arizona Memorial, we’ll just 
have to check them out on another trip.

Boarding the elevator for the last time, we’re 
greeted by the refrain of “It’s a Small World” – in 
Hawaiian of course. It’s a small world, indeed, 
where a few short days can open our minds to a 
bit of culture so far away. Where Menehune – 
including the wooden one curled up high in a 
corner of this elevator – can lend a teasing hand 
in expanding visitors’ horizons. Mahalo, little 
ones, and behave . . . or not. disneyaulani.com W

The Ka Maka pool celebrates  
the legend of Ma-ui, the demigod  
who brought the Hawaiian Islands  
to the ocean’s surface with his giant 
fishhook – spot his sparkling 
constellation in the overhanging 
grotto; (below) the author and family  
in the Waikolohe Valley.

Details and deals  on Disney attraction  passes available at  caask.ca/travel/ attraction-passes.
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T
he map above cruise coordinator 
Lissett Maria Perez Garcia’s desk 
charts our route in bright blue 
marker. Excursion guide Joanny 
Camejo has described every stop 
in alluring detail, and, with my 

wife Lori’s help, I can now pronounce at least 
half of our upcoming destinations correctly. But 
sitting on the sun-drenched aft deck as our little 
ship sweeps around the tip of Cuba’s Guanaha-
cabibes Peninsula towards the shores of María 
la Gorda is when I decide this trip is truly under-
way. As the choppy waters flatten, a gorgeous 
eight-kilometre run of underpopulated, unin-

terrupted beach appears off 
the portside and our ship 
slows to a stately pace. Cuban 
customs agents soon board 
to check the manifest and approve our anchor-
age in the country’s most western bay, lapping 
up against the peninsula’s 50,000-hectare 
national park and UNESCO biosphere reserve.

This is the twelfth sailing of the season for 
the S/C Panorama – Havana to María la Gorda, 
Punta Frances on Juventud Island, Playa Giron 
and the cities of Cienfuegos and Casilda/Trini-
dad. It is also the first cruise itinerary to begin 
and end within Cuba since the revolution 

closed up the country 54 years ago. The Greek 
cruise line’s invitation to sail these waters is evi-
dence that the government, now led by Presi-
dent Raúl Castro, is willing to slowly expand its 
tourism options, and that Variety Cruises 
(headquartered in Athens, Greece) is equally 
willing to weather the bureaucratic challenge of 
repositioning Panorama from its usual route in 
the Adriatic Sea to untested Caribbean waters. 
There are 24 adventurous passengers on board 

Small-ship cruising –  
the new way to see Cuba

BY RICK STAEHLING Havana

Playa 
Giron

Trinidad

Isla de la
Juventud

María la
Gorda

Varadero

Cienfuegos

CARIBBEAN SEA

Panorama, the three-masted  
ship that cruises Cuban waters.

View
Waterfront
View

Waterfront
View
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the three-masted, 54-metre-long, 25-cabin 
ship, and they hail from Switzerland, Austria, 
England, Scotland and Chile. There are Canadi-
ans from Toronto, Ottawa, Brockville, North 
Vancouver and Gabriola Island and – thanks to 
diplomatic manoeuvring – two enthusiastic 
Americans from Santa Barbara, California. All 
are dressed for the evening beach barbecue: 
long pants, diaphanous dresses, one ascot and a 
couple of plunging necklines.

The sun sets on cue as we hit the beach, and 
I fumble with my camera (I am determined to 
chronicle every sunrise and sunset) when 
handed a rum-laced coconut with its top sliced 

off. Grilled pork, shrimp skewers, rice and yams 
are served at informally arranged shoreline 
tables with chilled cans of Cristal, the country’s 
light lager beer. It is good food and, be warned, 
most Cuban food – bland, basic, occasionally 
stale – is not. We share a table with Captain 
Georgios Gkoutis, a quietly imposing but genu-
inely sweet man from Olympia, Greece, as a 
crescent moon appears above the palms.

The next morning we return to the beach 
in the ship’s speedy 16-foot Zodiac to snorkel, 
swim or just float in the 24 C water. The rocky 
shoreline quickly transitions to a dazzling 
white-sand bottom. The ocean recedes behind 

the boat and in front of us stretches a lagoon in 
distinct bands of aqua, neon turquoise and rich 
Prussian blue. Snorkellers will encounter several 
schools of small, colourful tropical fish, but 
when I notice a metre-long barracuda hover-
ing off the end of a rocky pier, I advise my wife 
not to worry: these sinister-looking torpedoes 
only bother swimmers in murky water, and 
ours is famously crystal clear. The lionfish on 
the other side of the pier is another matter 
though; it’s an invasive species with venomous 
spines that should not be touched. No one 
does. We depart María la Gorda, and the high 
winds and whitecaps kick up.

 Trinidad is known as the “Museum 
of the Caribbean.” This altar is the 

only one of its kind in Cuba.

The Museo de la Ciudad, itself an
example of baroque architecture,

houses furniture, 19th-century horse
carriages and other artifacts.

Snorkellers enjoy the 
abundant marine life in the 
waters off María la Gorda.

Post-war American 
cars cruise the 

streets of Havana. 
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Two days earlier those same high 
winds had closed stretches of 
Havana’s famous eight-km-

long Malecón seawall. So, on our first 
day in Cuba, we took a whirlwind tour 
arranged by our host Alan Law of GLP 
Worldwide Expedition Travel and 
Tours. First up: a horse-and-carriage 
ride from the Capitol building along 
the edge of Old Havana, emceed by the 
ever-ebullient Angelo. After establish-
ing his Canadian credentials – “I love 
the Guess Who and Nickelback” – he 
barked out tour highlights: “Photo op! 
Bacardi!” (the art deco Bacardi build-
ing, now home to Santiago de Cuba 
Rum); “Photo op! Afghanistan!” (a bul-
let-riddled balcony dating back to the 1959 
revolution); and every make, model and year 
of many aged, post-war American cars on the 
streets. I tried to compete but am weak on 
mid-’50s Chrysler products, and Angelo 
trumped me with his knowledge of tail-finned 
Dodges and DeSotos.

Next on our schedule was a walk with 
accomplished and government-accredited 
guide Nubia, who escorted us into the heart of 

Old Havana, pointing out many of the city’s 
35 museums, including the gorgeous Museo 
de la Ciudad and its tastefully displayed exhib-
its of grand, colonial Cuba; four main squares 
– Plaza de Armas, Plaza de la Catedral, Plaza de 
Vieja and Plaza de San Francisco; and three 
Hemingway haunts, including the immacu-
lately restored and cared-for Hotel Ambos 
Mundos where the American writer lived from 
1932 to 1939. We took the wrought-iron and 

wood elevator Papa once rode to 
the terrace for revealing views of 
the city and enjoyed a friendly 
exchange with six young Russians 
working on a round of mojitos at 
10:30 in the morning. They glee-
fully informed us that it was 
“minus 18 degrees in Moscow!”

High winds prevailed into the 
afternoon, and our scheduled 
5 p.m. departure on the Panorama

was delayed by a day. Cruise coordinator Lis-
sett offered the option of a daytrip by tour bus 
to the cigar and rum factories of Pinto Rio or 
another day at our leisure in Havana. Lori and 
I chose Havana.

We used landmarks from Nubia’s tour to 
connect the dots and wandered down roughly 
cobble-stoned side streets punctuated with the 
occasional modest family-run sandwich shop. 
We purchased a postcard at a government g
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Cienfuegos boasts a group of historic
buildings, declared a UNESCO World
Heritage Site in 2005; (opposite) local
musicians play for tourists in the streets
of the colonial section of Trinidad.
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store overstaffed with desultory 
clerks, visited a crowded outdoor 
market for a handmade leather 
purse monogrammed on the spot 
and lined up at a CADECA (Casa de 
Cambio) for the privilege of chang-
ing Canadian dollars into Cuban 
government-authorized CUCs (con-
verted pesos).

It was Saturday, so there were 
more children and families out on 
the town. On an undistinguished 
side street a children’s theatre 
performance was underway, the 
kids and grandparents sharing 
wrought-iron benches with parents standing 
behind, all captivated by the colourfully clad 
performers. A detour through Parque Central 
revealed the “baseball corner,” where fans 
gather to discuss Cuba’s national game. The 
conversations were heated because a week 
earlier the Netherlands had defeated Cuba 
6-2 in the second round of the 2013 World 
Baseball Classic, a fiercely competitive inter-
national event. A return to our favourite 
square, the Plaza de Armas with its tree-filled 
centre ringed with outdoor second-hand book 

stalls and colonial buildings, brought us to the 
stately Hotel Santa Isabel and a couple of 
refreshing Cristals.

Old Havana is seductive. Many of the 
marvellous baroque, neo-classical, art deco 
and art nouveau buildings have been 
restored to former glories – at least on the 
façade. The secondary streets, while in disre-
pair, are almost always clean. There is no 
advertising to be seen, and scant street sig-
nage. There are few cars and no threat of 
crime. It is tempting as a tourist to view 

things romantically since many 
of the irritating and stressful 
aspects of modern Canadian life 
are missing here. Old Havana, 
and it is very old indeed, feels 
fresh and pure. But this is not a 
shabby-chic movie set, and we 
suspect the reality for Cubans is 
more complex and challenging.

Back on board and sailing 
from María la Gorda to Isla 
de la Juventud, the sec-

ond-largest island in Cuba, I am 
reminded of what attracted us to 

this ship: its size and ability to slip into tiny 
ports and anchorages unreachable by the 
floating resorts. This is cruising on a small 
scale, still a niche industry but with the explo-
sion of interest in small-ship river cruising in 
particular, a growing travel trend. I am 
reminded too of the benefits of a crew and 
passenger “community” on a small vessel: the 
chance to visit Captain Georgios for a location 
update or to share the view from the bridge; 
the familiar daily greeting “Welcome to para-
dise!” from hotel manager Stavros, who is

to
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“There are so many special memories filled 

with wonderful sights and experiences 

which we shall never forget.”
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delights in reminding us of the 28 C daytime 
temperature; the ritual on-deck details as 
crew members George and Paudelis prepare 
the ship for docking.

We quickly get to know our fellow passen-
gers and all are splendid folks, partly because of 
our shared interest in a cruise without discos, 
casinos and show tunes, and partly because we 
are just lucky. Late one afternoon Alfred 
patiently takes me through the history of the 
Swiss watch industry, from its post-war hegem-
ony through the invasion of cheap digital time-
pieces to its luxury zenith today. Another day 
Nathaniel regales a group of eager listeners 
with tales of working at Time Life in the Mad 
Men era: the Friday afternoon liquor cart and 
ridiculously extravagant expense accounts in 
Manhattan, and the sober side of journalism in 
war-torn Vietnam in 1969. Patricia, always 
ready with a wry one-liner, admits that Che 
Guevara was “a bit of a hero of mine in my lost 
youth.” We meet people from our home prov-
ince with whom, it transpires, we share mutual 
friends and establish a new friendship with Steve 
and Hilary long before the airport goodbyes.

This is engaging and participatory cruising, 
bringing people together – if you want it to. 

All-inclusive resorts offer controlled, self-
contained experiences in Cuba. Here’s what 
to consider if you journey beyond.

• Identification  Carry your passport at all 
times. Nothing sinister here: you just never 
know when you will be asked to produce it.

• Dress  Wear long pants in the winter 
months when the winds blow. Cubans do, 
and so should you.

• Money  Convert Canadian dollars at a 
CADECA (Casa de Cambio). There are two 

currencies in the country: the Cuban Peso 
for residents, and the Convertible Peso 
(CUCs) for visitors. You want the convertible 
version, which is roughly one peso to  
the dollar.

• Shopping  Buy souvenirs and liquor at 
state-run stores, cigars at specialty shops 
known as La Casa del Habano.

• Liquor  Buy Cristal if you like your beer 
light, Bucanero for a heavier flavour and 
kick. Havana Club is a justly famous rum, but 
Cubans prefer Santiago de Cuba.

• Transportation  Try a horse-and-carriage 
or a cute, three-seat cocotaxi for 
sightseeing. Taxis are best for longer drives, 
but secure an authorized Cubataxi to avoid 
being overcharged.

• Panhandlers/Street Hustlers  A simple 
“No, gracias,” said with a smile will 
persuade the few street people who might 
pester you to move on. –R.S.

Horse-drawn 
carriages  
in Havana.

Touring Tips
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anniversary in January 2014. Here the cobble-
stone streets are treacherous and we spend as 
much time watching our step as taking in the 
views of the Palacio Cantero, Palacio Brunet and 
Casa de Alderman Ortiz, all former private fam-
ily homes built with the proceeds from slavery 
and sugar cane and since converted to muse-
ums and an art gallery, respectively.

On our departing bus ride northeast to the 
airport in Varadero – marked with a thick blue 
dotted line on Lissett’s wall map to suggest the 
road is not exactly the Trans-Canada Highway 

– we pass several sloganeering billboards, 
although we have encountered surprisingly 
few since our arrival in Cuba. “End injustice. 
Liberty now,” states one. “With a loud voice: 
socialism!” declares another. “One can always 
do better,” proclaims a third, attributed to 
Fidel Castro. This last message is a positive 
sentiment we can easily agree with, but for us 
this week has been very good indeed. W
Recently renovated, the S/C Panorama sails Cuba 
from late November 2014 to early April 2015 on 
seven-night itineraries.

Inside, one is close to the action. Bar manager 
Raisel, one of five Cuban nationals in the crew, 
mixes potent Cuba Libres (“when opening a 
bottle, pour a drop in the corner for the gods”), 
and on Cuba Night, the visiting musicians, a 
Latin jazz ensemble called Sabroso, stand only 
a guitar-length away and fill the small dining 
room with jazz-inflected uptempo jams and 
traditional ballads of longing and regret. Out-
side, one is in the elements, close to the ocean 
where bottlenosed dolphins surge an arm’s 
length off the starboard side.

Still, this closeness can also make for rough 
sailing, and as we return to the open waters of 
the western Caribbean, the wind comes up, 
the waves reach two metres in height and the 
ship begins to roll. Juventud Island and Playa 
Giron are scratched from the itinerary. It will 
be a 28-hour sail to the port city of Cienfue-
gos. Some handle the journey better than oth-
ers (the efficacy of seasickness pills and 
patches is proved), but all of us stay off the top 
deck, assiduously grip chairs and railings, and 
lay off the rum and beer.

Two cities and a beach remain on our 
adjusted journey. Cienfuegos is a pros-
perous maritime town with the Paseo 

del Prado pedestrian mall and Tomas Terry The-
atre, which hosted Enrico Caruso and Sarah 
Bernhardt in the 1920s, both within easy walk-
ing distance of the ship. We bus with excursion 
guide Joanny to two other astonishing build-
ings, the Palacio de Valle with a commanding 
view of the harbour, and the nearby Yacht Club, 
now a restaurant. I ask Joanny who owns the 
yachts anchored nearby. “The government,” he 
responds. “But Cubans aren’t allowed to sail.”

Asked to choose between a roadtrip to Playa 
Giron (the Bay of Pigs) or a visit to a nearby 
beach, Panorama’s passengers vote for local col-
our, partly swayed by Nathaniel’s description of 
the site of the famously failed 1961 military 
invasion of Cuba as “a bad beach, a shack and a 
lot of propaganda.” Rancho Luna Beach turns 
out to be a bustling, well-worn location popular 
with Cubans as well as tourists. But a casual 
45-minute seaside stroll from the parking lot 
sheds the crowds and offers a glimpse of the 
Escambray Mountains to the east.

Our last stop is the central Cuban town of 
Trinidad, and in keeping with the cruel axioms 
of travel, our morning arrival in the nearby fish-
ing village of Casilda is lit up by the most mem-
orable sunrise of the entire trip. Trinidad, a 
UNESCO site and the so-called “Museum of the 
Caribbean,” is even older than the other Cuban 
cities we have visited and celebrated its 500th 
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Pump Up the Savings
Follow CAA’s new Gas Price Monitor to the best deal in town

by Lawrence Herzog

Canadians are willing to drive further to 
get a better price on gasoline, a new 
CAA poll reveals. Eighty per cent of us 

are willing to drive one kilometre out of our 
way to save five cents a litre. The findings were 
released as CAA launched a free new app and 
website for up-to-date listings of gas prices 
across the country. 

The Gas Price Monitor app displays prices 
at thousands of individual gas stations across 
Canada, while the website getgasprices.ca
shows the average gas price for the past day, 
week, month and year for more than 100 
Canadian cities, as well as the provinces and 
country as a whole. Saskatchewan gas prices 

are available for Yorkton, Weyburn, Swift 
Current, North Battleford, Estevan, Moose 
Jaw, Prince Albert, Regina and Saskatoon. 

“The app gives consumers the tools to plan 
their way to work, home or wherever so that 
they won’t have to detour or drive around for 10 
minutes to find the cheapest gas,” says Kristine 
D’Arbelles, manager of public affairs at CAA. 
While price is a factor for many drivers, conve-
nience is still cited as the top determining factor 
of where most drivers fill up. “Our research 
shows that more than 80 per cent of Canadians 
choose a gas station based on a location that is 
easily accessible, while 60 per cent choose a 
station with the cheapest price,” she says.

DRIVE SMART
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CAA has also integrated gas prices into its 
clear and easy-to-navigate TripTik Travel Plan-
ner, an app available for tablets. “That gives 
drivers the ability to plan their trips with gas 
prices in mind along with places to stay and 
eat,” D’Arbelles says. 

The website getgasprices.ca offers great tools 
and resources to help drivers become more gas 
savvy, with information on everything from 
how the price of gas is determined, how gas is 
made and how we can become eco drivers. “The 
retail price of gas is influenced by a number of 
factors,” D’Arbelles explains. “They include sup-
ply and demand, crude oil prices, the cost of 
refining, taxes and the local market.”

Of the total average national retail price of 
gasoline, crude oil is responsible for about 50 
per cent, refining and marketing typically 
account for 17 to 24 per cent, provincial taxes 
are 17 to 18 per cent and federal taxes are 12 per 
cent, according to Natural Resources Canada.

When the price of crude oil goes up, so do 
prices at the pump. But when crude oil prices 
drop, like they did this past winter, prices at 
the pump are slower to fall. 

“We have a gas analyst who calls it the 
rocket and feather effect,” D’Arbelles says. 

“That’s how oil companies make a lot of their 
profits.”

CAA asked 1,252 Canadians at what price 
point would rising gas prices influence their 
driving patterns. On average, they said they 
would change the frequency of driving their 
car if gas prices hit $1.89 a litre. About 30 
per cent said they had already made this 
choice. If gas prices reached $2.04, a majority 
of respondents said they would change their 
main mode of transportation to cycling 
or transit. Less than 15 per cent have already 
done so.

“As consumers, we cannot control the prices, 
but we can control how much we spend by 
reducing consumption, improving our driving 
habits and choosing more fuel-efficient vehi-
cles,” says Christine Niemczyk, director of 
communications at CAA Saskatchewan. “The 
website outlines some of the steps we can take 
to become eco drivers and save money and 
provides us with the tools to locate the best 
retail prices.” W
CAA’s Gas Price Monitor app and website can be 
accessed from each other. For more information 
or to download any of the apps, visit getgas 
prices.ca. On Twitter, follow #GetGas Prices.

are available for Yorkton, Weyburn, Swift 
Current, North Battleford, Estevan, Moose 
Jaw, Prince Albert, Regina and Saskatoon. 

“The app gives consumers the tools to plan 
their way to work, home or wherever so that 
they won’t have to detour or drive around for 10 
minutes to find the cheapest gas,” says Kristine 
D’Arbelles, manager of public affairs at CAA. 
While price is a factor for many drivers, conve-
nience is still cited as the top determining factor 
of where most drivers fill up. “Our research 
shows that more than 80 per cent of Canadians 
choose a gas station based on a location that is 
easily accessible, while 60 per cent choose a 
station with the cheapest price,” she says.

Be an eco Driver
• AccelerAte Gently
The harder you accelerate, the more fuel  
you consume. In the city you can conserve 
fuel by easing onto the accelerator pedal 
gently and gradually. 

• coAst to DecelerAte
A lot of energy is used trying to get a vehicle 
up to cruising speed – energy that’s lost 
when the vehicle is forced to slow down 
unnecessarily. 

• AnticipAte trAffic
Read the road ahead, anticipate road disrup-
tions, monitor movements of pedestrians  
and other vehicles – and keep a comfortable  
distance between your vehicle and the one 
in front. 

• AvoiD HiGH speeDs
Most cars use about 20 per cent less fuel 
when they are driven at 90 kilometres per 
hour instead of 110 km/h.

• MAintAin A steADy speeD
Varying your speed up and down between 
75 km/h and 85 km/h every 18 seconds can 
increase your fuel use by 20 per cent.
Source: getgasprices.ca
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Master of the Classics
 He’s the go-to guy for turning old heaps into genuine showstoppers
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R estoring classic automobiles to 
true perfection does not come 
cheap, the owner of Carnduff Car-
riage Works warns.

Keith Neufeld treats his clients’ restora-
tions the same way he would his own – the 
same way he does treat his own.

“They don’t always appreciate the bills at 
the end of the day, but the results they are 
going to get are a little bit further from ordi-
nary,” Neufeld says. “It’s just my mentality 
and stubbornness. I want to take it to the 
extra level every time I can, because I’m not 
happy with ordinary.”

Neufeld, 35, opened his specialty shop with 
his wife and partner Denise in her tiny home-
town of Carnduff (pop. 1,000) in 2006. A 
fourth-generation mechanic, Keith rebuilt his 
first car when he was just 12, growing up on a 
farm in southern Manitoba. His grandfather 
owned a Chrysler dealership and his father 

built a drag car while his mother was pregnant 
with him. Vintage cars are in his blood.

Keith uses old-fashioned techniques on 
his restorations. He takes on older cars that 
would make most auto restorers quail, like the 
1931 Chevrolet sedan he’s rebuilding for a 
repeat customer.

Elson McDougald has been involved in 
the oil industry in southern Saskatchewan 
for more than 46 years. Recently, he’s treated 

himself to some well-earned perks, including 
classic vehicles restored to original condition.

The first vehicle Neufeld restored for 
McDougald was the 1950 Chevrolet one-ton 
truck on which he had learned to drive. Now 
Neufeld is jumping further back in time with 
the 1931 sedan.

McDougald is just the type of customer he 
loves – a true enthusiast. He demands noth-
ing less than perfection. The sedan project 

may end up costing high into five figures, but 
it will look fresh from the 1931 assembly line.

“Depression-years cars I consider to be a 
difficulty level of 10,” Neufeld says. “A lot of the 
inner construction was wood, which either rots 
or gets so dry there’s no integrity left. So you 
have to rebuild the wooden structure of the car. 
You have to essentially take everything apart 
piece by piece. There are not a lot of people that 
are willing to work with wood any more.”

(opposite) Denise and Keith Neufeld in their 
Carnduff Carriage Works shop; a modernized 1970 
Camaro sits on the hoist. (this page, clockwise 
from top) Keith uses a grinder on the Camaro and 
looks into its engine compartment; Schad Richea’s 
work-in-progress 1969 Plymouth Roadrunner; 
Denise moves the Camaro for shop work.
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For Neufeld, working on vintage cars is 
more about museum-quality preservation 
than it is about building a cool rat-rod. 

He eschews substitutions and quick fixes. 
It has to be done right or not at all.

“I use old-fashioned techniques,” he 
explains. “Instead of using synthetic fillers, 
for example, I use lead. It’s a more permanent 
solution to put these vehicles back to the way 
they were. In my eyes, these things need to be 
around for when my kids grow up and they 
can see what a real one actually looked like.” 

Neufeld did another special project for an 
oilfield executive, refurbishing a 1967 Dodge 
Coronet over the course of three years. It 
won top prize at the Western Canadian 
Nationals car show and was featured on the 
PPG 2014 national calendar.

“He had the finances available and allowed 

me to take it where it needed to go,” says Neufeld. 
“The result was the first car show it went to, it 
wound up taking the cake. That’s the quality of 
car that I insist comes out of this shop.”

That kind of attitude was music to Schad 
Richea’s ears. The assistant athletic therapist 
for the Calgary Flames was looking for the 
right person to work on his 1969 Plymouth 
Roadrunner when he learned of the little shop 
in small-town Saskatchewan.

A native of Dysart, Saskatchewan, Richea 
was soon collaborating with Neufeld on what 
promises to be a showstopper of a vintage 
muscle car. Richea’s baby is a numbers-match-
ing, 383-cubic-inch four-speed that will glow 

Barracuda “Vitamin C” Orange when the last 
daub of wax is worked into it. The car’s value 
will be upwards of $100,000.

When he first rolled it off the trailer at the 
shop, Richea’s car had a sun-bleached, ripped 
interior, a rusted body and it wasn’t running. It 
was, as he puts it, “a piece of junk.” Neufeld had 
to take it down to the naked frame. That was 
three years ago.

“It was pretty much a basket case,” says the 
restorer. “We took it down to the inner struc-
ture and started all over again. It’s all back 
together now. The fit and finish are good and 
everything is lining up nice, so it’s actually 
ready for primer.”

He says the larger shops with 20-30 guys 
working on projects can’t possibly ensure the 
quality control he insists upon.

“Taking it further is what everyone wants 
to do, but some guys preach it and some guys 
do it,” says Neufeld. “I’m relatively unknown 
because I live in an obscure part of the world, 
and I don’t get to a lot of the events. But when 
I do get to one, it’s usually because I have some-
thing special to show.”

Richea already has an impressive collection 
of classic cars, including a 1970 Chrysler 300 
Hurst and a 1972 Plymouth Duster, which 
have won numerous car show awards. The vet-
eran of several previous all-out restorations, 
he has been left unequivocally impressed by 
the work he has seen Neufeld do in his mod-
est, small-town shop.

“The car is coming together way better than 
I even imagined it would,” says Richea.

He predicts it will dominate shows in West-
ern Canada. He hopes to one day take it down 
to some of the big Mopar National shows in 
the U.S.

“It’s a pedigree car,” says Richea. “The 
detail he’s putting into it, like putting the 
proper colour on the brake drums, for exam-
ple, and making sure the transmission hous-
ing is the proper colour. He’s following the 
build code to a ‘T.’ I can’t say enough about the 
meticulous attention to detail that he has. 
There’s a passion there – and an artistry. 
There really is.” W

(left) Keith Neufeld plans to paint his 1933 Chevrolet 
Standard Sports Coupe – with wood frame (above) – 
in its original Baker Blue with cream wheels.
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By 1934, the Chevrolet Standard Sports 
Coupe was a flop.

It was in production for only a 
few months and was cashiered after 

fewer than 2,000 were produced. Conceived as 
a penny-pincher’s car of choice during tough 
times, its lack of power proved a fatal flaw, 
coming out as it did just after the Ford flathead 
V8 first brought affordable horsepower to the 
mass market.

But fast-forward 80 years and a passion for 
the Dust-Bowl-era jalopy ties together enthusi-
asts from Pennsylvania to Portland – and from 
Tucson to tiny Carnduff, Saskatchewan.

A few years ago, automotive restorer Keith 
Neufeld purchased a mysterious pile of metal at 
an auction northeast of Winnipeg.

“I only had about two-thirds of it,” says 
Neufeld. “Someone had attempted to modify it 
at some point in its life, and I was missing the 
major components like the motor and transmis-
sion, and even one of the cross members had 
been cut out of it.”

Neufeld knew what he had found was rare, 
even if he didn’t know exactly what it was. So he 
did some research and found out just how pre-
cious his pile of parts really was.

It was the ill-fated 1933 Chevrolet Standard 
Sports Coupe.

“It’s one of those cars that would make a fan-
tastic hot rod. But because of the rarity of it, I just 
couldn’t do it,” he says.

Instead, the already busy restorer gave him-
self a deadline of six months to find the parts and 
pieces he would need to put it back into original 
form, or move on. He made a bunch of phone calls 
and put out some feelers online. A fellow restorer 
from Calgary alerted him to a lead in Tucson.

He was hoping for connections or spare parts 
– but instead found much more.

“There’s not a more knowledgeable person in 
the world than Joe Iaccino, and he has turned out 
to be a great friend of mine now,” Neufeld says.

He gave him the very long list of parts he 
needed, and Iaccino came up with the motor, the 
transmission, found the cross member in Phoenix 
and located a critical bracket from a guy in Portland. 

“So there’s a whole network of people that 
he knows that have really come together to help 
me find the parts and pieces to get this thing 
back together,” Neufeld says. “When I look back 
on it, it’s pretty overwhelming to know that these 

guys were so willing to help with the project.”
Iaccino is rebuilding his own 1933 Chevrolet 

Standard Sports Coupe. The two men own two 
of only a very few rumble seat versions known 
to still exist, says Neufeld.

The rarity of parts posed a huge problem 
when it came to replacing the missing springs for 
their rumble seats. The springs had to be reverse-
engineered from a set that came on loan from an 
Oregon collector. 

When it came to planning the interior, 
Neufeld hit another snag. With more popular vin-
tage cars, there are companies that reproduce 
interior kits. For this particular car, no kit exists. 
Instead, Iaccino found a company to duplicate the 
colour and weave on the mohair-covered seats 
so when finished it will be correct.

“It’s been pretty involved,” says Neufeld. 
“People don’t always see how much work goes 
into something that’s authentic.”

An even bigger problem was replacing the 
rotting or missing wood frame parts. Enter 
carver David Entler, from Glen Rock, Pennsylva-
nia, who specializes in 1933-34 Chevrolet cars. 
He had most of the templates needed to refur-
bish the coupe but was missing some key parts 
of the catalogue. Neufeld sent him the pieces 
he had and the missing pieces of the puzzle 
came together.

“He tells me this is the last car he’s carving 
wood for,” says Neufeld. “David’s 73 years old 
and has glaucoma. Not very many people have 
the templates for the wood that went into mak-
ing these cars. He’s got all the templates from the 
firewall back to the rumble seat area. From the 
rumble seat back, I sent the wood down to him, 
so he can duplicate from my patterns and carve 
the wood for the rumble seat area.

“David’s been doing this for about 30 years 
and up until now he’s never had that portion of 
the car.”

Neufeld and Iaccino are members of the 
Vintage Chevrolet Club of America, which has a 
national meet every four years. The next one is 
coming up in 2016 in Nevada. The new friends 
are planning to make a big entrance with their 
’33 coupes.

“They’ve never had one there,” says Neufeld. 
“For two of them to show up would be quite an 
incredible thing. With the rarity of this particular 
coupe and the history behind it, I’m going there, 
one way or another.” –P.S.

YOU GOT ANY RUMBLE SEAT SPRINGS?
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TAKE ADVANTAGE OF YOUR MEMBERSHIP CARD BY 
SAVING TIME AND MONEY WITH THESE CAA PARTNERS:

• Try a different way to travel within Canada – aboard a
VIA Rail train. CAA members now receive a 10% discount off 
the best available fare with VIA Rail Canada. 1-888-VIA-RAIL 
(842-7245); viarail.ca/en/caa

• CAA members can now save 25% off all regular priced  
Dulux Paints and 10% off regular retail priced tools and applica-
tors, excluding Graco spray units.

• CAA Saskatchewan is proud to announce a new partnership 
with Equifax, a consumer credit reporting agency. Members 
can now enjoy the peace of mind and security that Equifax  
provides through CAA Identity Protect. The services, which  
are free of charge for CAA Plus and Premier members, include 
Web Detect and Lost Wallet. The Equifax Advantage  
Subscription will be available to all members at a discounted 
rate. caask.ca/idprotect

Rewards
CAA Membership
Has Its

FYI   ACCESS PREPAID  
MASTERCARDS WILL NO LONGER BE 
AVAILABLE AT CAA SASKATCHEWAN, 
EFFECTIVE JANUARY 31, 2015.
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NINE CONTRACTORS from across 
Saskatchewan were each honoured with 
the CAA Saskatchewan 2013/2014 Award 

of Excellence for Roadside Assistance. This presti-
gious award recognizes contractors who provide 
consistent, professional and reliable emergency 
roadside assistance to CAA members in their 
region, 24 hours a day, seven days a week, 365 
days a year. There are approximately 200 CAA 
contractors in the province. 

24/7  
Roadside 
HEROES

Calling All CAA
Safety Patrollers

CELEBRATE the 25th anniversary of the CAA Saskatchewan School Safety 
Patrol Jamboree, April 30 to May 2, in Regina. This fun-filled weekend honours our 
province-wide school safety patrollers for their 10-month volunteer commitment 
as patrollers, standing on guard in all types of weather to help their classmates 
safely cross streets and to learn more about pedestrian and traffic safety. The 2014 
jamboree attracted 120 patrollers and chaperones from around the province. 
Let’s see if we can beat that number at the 25th anniversary. caask.ca/patrollers
For registration costs and information on complimentary activities and tours, 
contact Clare Britz at clare.britz@caask.ca.

All roadside assistance calls in Saskatchewan are processed through a central dispatch 
system based in Regina. The calls are sent to a contractor nearest the location of the 
vehicle breakdown. Roadside assistance is an integral part of the membership benefits 
and services provided to CAA members. caask.ca/automotive/roadside-assistance

Back in the 
Driver’s Seat
CAA SASKATCHEWAN is pleased to sponsor the 2015 
Saskatchewanderer with a new vehicle, plus a CAA mem-
bership and fuel. Described as “the best job ever,” the suc-
cessful candidate will hit the road to promote the province 
throughout the year. Watch for the Wanderer at various 
CAA Saskatchewan locations and special events. The 2015 
Saskatchewanderer is also sponsored by: the Ministries 
of Agriculture, Economy, and Parks, Culture and Sport; 
Tourism Saskatchewan. caask.ca/saskatchewanderer, 

facebook.com/skwanderer, 
twitter.com/skwanderer, 
instagram.com/saskatche-
wanderer, youtube.com/
user/skwandererofficial

Fred Titanich, president and 
CEO of CAA Saskatchewan,  
with Caitlin Taylor, the 2014 
Saskatchewanderer, at her 
farewell media event.

CONGRATULATIONS TO: (back row, l-r) Blaine Hudecek, White Knight Auto Rescue, Gull Lake; Ryan  
Williams, Top Notch Towing, Weyburn; Kevin Lane, vice-president, Automotive Services, CAA Saskatch-
ewan; Dave Gorrill, Dave’s Auto Wrecking, Bulyea; Dallas Baillie, Baillie Boys Towing, Abernethy;  
(front row, l-r) Bruce Pahl, Moonlight Bay Towing, Livelong; Dale Hundeby, Coppertop Towing, Elbow; 
Ken Alm, ProTow Auto Carriers, Inc., Tompkins; John Medynski, Lakeland Towing, Prince Albert;  
Mark Janke, Coppertop Towing, Elbow. Missing: Kyle Deck, KD’s Unicorn Towing, Kindersley.
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While you can book your own honeymoon or special vacation, 
should you? Instead, let a CAA Travel consultant help with all 
aspects of your travel planning and coordination. A travel con-

sultant has the experience, knowledge and organization skills to: know 
which hotels to book (and which ones not to book), recommend the best 
travel routes and stickhandle any tough logistics or connections for you. 
And the best part is that a travel consultant can help you should things go 
wrong, such as missed flights or lost luggage. We provide live help to 
make sure you’re never stranded if you miss a reservation or lodging is 
not up to par. The value and peace of mind of that personal assistance 
cannot be overstated, especially if you’re in an area where you don’t know 
the language or the local customs. –Erin Clifford, CAA Travel Consultant, 
Yorkton, Saskatchewan. Also see “Consultant Versus Internet” on page 8. 

Donna Adams has been a CAA Saskatche-
wan member for 40-plus years. She and her 
husband, Larry, both love to travel and prefer to 
keep busy on their holidays with sightseeing 
and sampling local fare. To make sure their 
expectations are met each trip, Donna has 
come to rely on the expertise of Angie Thachuk 
at the CAA Regina North location. In 2013, 
Thachuk advised Donna about a new two-
week trip to Cuba that combined a cruise with 
a resort stay. The couple had always wanted to 
travel to Cuba and thought this trip would be a 
unique way to see the sights.

The Adamses travelled to Cuba in February 
2014, boarding the Louis Cristal cruise ship in 
Havana and sailing around the island nation for 
week one. They stopped at various ports, 
including Holguin, Santiago de Cuba, Montego 
Bay, Cienfuegos and Punta Frances. “The 
cruise was such a great opportunity to see the 
historic buildings, interact with the local people 
and shop in the boutiques,” says Adams.

On week two, Donna and Larry stayed at 
an all-inclusive resort in Varadero, a town in 
the province of Matanzas and one of the larg-
est resort areas in the Caribbean. They relaxed, 
swam, shopped and dined. “The resort was 
beautiful,” says Adams. “The accommodations 
were wonderful and the food was delicious.”

Adams’s most memorable part of the trip 
was the tour of Havana – Old Havana, 
Malecón Havana, El Capitolio, the Museum of 
the Revolution and Finca Vigia.
Contact a CAA Travel consultant to book 
your trip to paradise. We have the expertise 
– as a CAA member, you pay no fees for this 
wealth of knowledge.

JAUNTS & JOURNEYS

Cuba Cruise
and Resort Stay

Larry and  
Donna Adams.

EsCAApes
GREAT

1-800-564-6222; caask.ca

Yes, You Do Need a  
CAA Travel Consultant

We’re River Cruising – and You’re Invited
OUR 2016 PRESIDENT’S TOUR will be one for the history books. WestWorld Tours would like to  
cordially invite you aboard the AmaSerena for an AmaWaterways river cruise on the Danube River.

Framed by rolling hillsides, lush vineyards and medieval castles, the Danube River has captivated 
musicians, artists and poets throughout the centuries. The cruise itinerary covers Vilshofen, Germany,  
to Budapest, Hungary, with countless breathtaking stops in between. Explore a 2,000-year-old city,  
savour Wachau Valley wines and experience timeless beauty and fascinating history.

A river cruise is a unique way to travel. Essentially a luxury hotel on water, the cruise ship glides  
past jaw-dropping scenery and stops at 
various ports so travellers can enjoy each 
city’s rich culture, history and activities. 
Experience Vilshofen and Passau, Ger-
many; Linz, Melk, Krems and Vienna, 
Austria; and Bratislava, Slovakia.

The cruise will depart in July 2016 
with pre-cruise tour options to Munich 
and Prague and post-cruise options in 
Budapest for those who would like  
to extend their holiday. Connect with  
your CAA Travel consultant for all the  
tantalizing details.

Cruising the Danube River by Budapest.
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ALASKA, “the Great Land,” and the Canadian Yukon are still home 
to some of nature’s most pristine areas. Choose from three different 
comprehensive tour options to see the best of the north:

• June 14-July 3, 2015 (northbound); June 19-July 8, 2015 
(southbound): Alaska & the Yukon Cruise Tour

• June 10-29, 2015: Alaska & the Yukon (all coach)

• June 14-27, 2015; June 25-July 8, 2015: A Taste of Alaska &  
the Yukon (all coach)

Inside Passage, Alaska.
July 6-17, 2015:

Haida Gwaii
Known to some as the Queen 
Charlotte Islands, Haida Gwaii  
is an archipelago (grouping of  
islands) on the north coast of  
British Columbia. Visit Ksan  
Historical Village and Museum,  
the Haida Heritage Centre and  
Port Clements; enjoy a traditional 
Haida feast, plus more.

ALASKA & THE YUKON
EsCAApes

The romantic  
Danube route.

Haida Gwaii totem poles.

SUMMER EXCURSIONS

July 7-17, 2015:

Newfoundland  
& Labrador 
As Canada’s most easterly  
province, this is often a last  
stop on cross-country travel  
bucket lists – but one that  
should not be missed. Plenty  
of history and beauty to  
discover here.

Petty Harbour, Nfld.

July 26-August 1, 2015:

Churchill Explorer 
Journey to Churchill, Manitoba, 
for beluga whale-watching and 
touring the Port of Churchill  
grain terminal, Fort Prince of 
Wales and Eskimo Museum. W

Beluga near Churchill.

July 13-18, 2015:

The Black Hills
Drink in the stories and sights  
of the Black Hills. Experience  
the history of the Old West  
with Wild Bill Hickok, Calamity 
Jane and Crazy Horse, and see  
Mount Rushmore.

Mount Rushmore.
FALL GETAWAYS
September 12-October 6, 2015 (all coach);  
September 13-30, 2015 (fly/coach): Maritimes
Whether your travel choice is coach, or fly-in and coach, you 
won’t be disappointed by the scenery. From the history of old 
Quebec City to the postcard-like beauty of Prince Edward Island, 
you’ll discover the best of Eastern Canada and the Maritimes.

October 17-22, 2015: New York
Discover the city that never sleeps! Take in Jersey Boys, Kinky Boots 
and The Phantom of the Opera, or choose your own shows. New this 
year: Be part of the studio audience for NBC’s popular TODAY 
morning show. Book now – this tour will be sold out.
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BY THE WAY

Style on Stage
by Jenn Smith Nelson

A celebrated affair for creative types and style connoisseurs  
returns to Regina this spring to showcase the province’s  
flourishing fashion scene.

Launched in 2012 by three millennial go-getters, Saskatchewan  
Fashion Week (SFW) kick-started momentum for an entire industry. 
Nightly catwalk shows feature collections by homegrown stylists  
and designers, while guests socialize and shop at the after-parties and  
trunk shows.

 The budding career of Chelsea Petterson, SFW co-founder, stylist  
and co-owner of two Regina stores, has evolved alongside the event.  
Drawing from rock and roll culture, Petterson’s key wardrobe pieces  
include dark skinny jeans, new boots each season and a strong leather 
jacket. “Being able to boost people’s confidence through styling,”  
she says, “is an empowering feeling.”

SFW also encourages those pursuing creative careers to stay  
and contribute to the province’s growth. Take revered Regina-based  
designer and fashion mentor Dean Renwick.

“Designers in major centres would die for what I have here,” says  
Renwick, referring to how lucky he is to live in Saskatchewan. Though  
he enjoys SFW’s three nights of glitz and glam, he finds the increased  
exposure especially valuable. With garments highly sought after locally  
and abroad, Renwick’s signature style favours “clean and classic pieces  
with slight twists, pure lines and fit.” He works from a bright colour  
palate and opts for natural, easy-to-drape fabrics like silk and wool.  
saskfashionweek.com W
Saskatchewan Fashion Week runs May 7-9, 2015, at the Canada  
Saskatchewan Production Studios, Regina.

Nightly catwalk shows (below) garner 
great exposure for local designers and 
their work, including classic pieces by 
Regina’s Dean Renwick (right).
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